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Having navigated his family business through tough
times in the early 1980s, Lee Kum Kee (LKK)’s David LEE
Wai-Hung subsequently diversified its activities portfolio
and began enthusiastically advocating sound family
values—both commercially and societally. One of the core
messages Mr. Lee emphasizes in both his professional and
philanthropic work is his family’s core value of Si Li Ji Ren
or “considering others’ interests”.

Born in Hong Kong, Mr. Lee was an inquisitive child
initially educated locally but was eventually sent to a
military school in Canada, where he learned the
importance of being both self-disciplined and a team
player. He later attended the University of Southern
California’s Marshall School of Business, earning a
Bachelor of Business Administration (BBA) with a major
in Marketing in 1982.

Still fairly fresh out of college, Mr. Lee was working as
a salesman with a non-family business when his father
informed him that LKK’s North American operation was
in serious difficulties due to late payments. Tasked with
collecting the many overdue receivables dating back three
years, he quitted his job and took on the challenge of
helping the family firm sail through the financial crisis.
Having successfully cleared the backlog within three
months of taking charge, he spent the next decade
considerably driving forward LKK’s business in the region.
Inspired by his BBA learnings, pioneering ideas such as
effective sales management processes that streamlined
stock turnover and payments powered the business’s
expansion. Building on the solid foundation laid by Mr.
Lee, LKK’s North American arm has grown from a tiny
office in the early 1980s into a major player in today’s
sauces market running four regional offices and a packing
factory across the US and Canada.

After returning to Hong Kong in the early 1990s, Mr.
Lee has spent some three decades in LKK strengthening
various key divisions such as human resources, corporate
governance, marketing, business development, and group
finance. He and his four siblings have been instrumental in
steering LKK’s successful diversion into previously
untapped product categories which underpin the
company’s long-term success, including Chinese herbal
health products, property investment, and venture capital.
Leveraging his experience as Chairman of LKK Sauce
Group from 2009 to 2011, he retains an advisory role in the
family business.
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A key driver of LKK’s momentum under Mr. Lee’s
stewardship is undoubtedly his belief that only family
businesses whose members work closely together, value
unity, and see things from others’ perspectives can hope to
thrive. He  sees
relationships between the young and the old as being
equally pivotal for securing the city’s future success and
prosperity.

harmonious  intra-generational

Mr. Lee served as Chairman of the philanthropic Lee
Kum Kee Family Foundation from 2013 to 2018 and
enthusiastically delivered on his commitment to the
community by making the promotion of happy family
relationships the Foundation’s mission. In 2014, he set up
the Loving Family website whose rich audio-visual content
shows visitors how to more effectively communicate their
love to their nearest and dearest. The Foundation’s other
key initiatives include a cross-generation reading
campaign and a three-year-long songwriting competition,
whose winning entries are now used to promote positive
family values via online streaming platforms. Since the
Foundation’s establishment in 2008,
benefited

its initiatives are

estimated to  have some 200,000

multi-generational participants from nearly 4,000 families.

Mr. Lee’s unfailing support of family cohesion also
saw the Foundation donate some US$1 million in funding
for the establishment of the HKUST-LKK Happy Family
Learning Center in 2016. This online portal now tailors
Massive Open Online Courses (MOOCs) promoting
cross-generation learning across a wide array of STEAM
disciplines  spanning engineering, and
programming.

music,

Determined to use his marketing management and
societal insights to benefit others, Mr. Lee works closely
with leading local and international universities such as
HKUST, where he has served on the University Court
since 2014. Part of our School of Business and
Management’s Advisory Council from 2017 onwards, he
also provides strategic advice on, and support for, its
current issues and students’ holistic future developments
via initiatives such as the Tanoto Center for Asian Family
Business and Entrepreneurship Studies.

Today, HKUST is delighted to salute Mr. Lee for his
remarkable business achievements and unstinting efforts
to champion the importance of family values and improve
the citizens’ well-being in his beloved city.
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